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DON'T THROW
THAT PARTY!

DR NERONATO
TRANSPORTATION
MISTAKES

HELP! WHICH TYPE OF
BOOTH IS WHICH?

WINNERS
PROGRAMS
RESULIS
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200] Stzz!e ch:rd_ Vinners

INTEGRATED PROGRAM
Client: Honeywell Corp.

Creative Services: Impact Unlimited

INTEGRATED PROGRAM
Client: Bigchalk.com

Creative Services: Live Marketing
[presentations and promotion),
Wagner Design [marketing materials)

INTEGRATED PROGRAM
Client: TransCore Inc.

Creative Services: Blanchard Schaefer
Advertising & Public Relations Inc.

ALTERNATIVE ADS
Client: Pharmacia Corp.
Creative Services: Impact Unlimited

PRESENTATIONS
Client: RapidStream Inc.

Creative Services: Live Marketing

HOSPITALITY EVENTS
Client: Twenty Four ® Seven
Marketing Bloc Inc. i
Creative Services: Twenty Four ® Seven 5=
Marketing Bloc Inc. o

DIRECT MAIL
Client: SBC Communications Inc.
Creative Services: Nth Degree,

Synchronicity Inc.
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THE STORY

Beloved icon boasts
booth traffic 100 percent

CATEGORY
Integroted Program

CLIENT
Bigchalk.com

GOAL
Brand Bigohalk.com as o leading
aducalicnakservicos provider ond
drive raffic o its Wb sise

RESULTS
Generated mose than 3,500 kods
o the 2001 Flerica Eduoatioral
Techaclegy Conferenca, more than
double the previcus vear's leod
counl, Dalvered prazaniofions fo
1,100 citandeas and gove one-on-
one demos o 590

BUDGET
109,500

CREATIVE SERVICES
Live Maorketing
[presentations and promotion)
“hicago, IL
F2FR7 4800
whnd livemarketing. com

Wagner Dasign
[erarrketing moericls)
Arnn Bibor, M
T34-5628500

OfEaber 1001

FEMIRITON MAGAZINE

Beetlemania

Thr: cxhibitwas crawling wich chems
the silver, 1-inch-long, Marchbox
variety, the blue, S-inch-long,
scale-madel species, and swarms of the
flashing kind clinging o arendecs” lapels.
And che main fearure, of course, was a
life-simed Blue Beetle,

Bigchalk.com of Berwyn, PA, which
offers an online partal of educational
TUREN IO s Fl.rl I:-l:.l.q.'lll.'.l's., .‘\.Ll.u'.tu:'liti ;!|'|-ﬂ. F-;,'l:'v
eiits, incorporited the new Yolkswagen
Beetle ine its marketing campaign acche
2001 Florvida Edwecarional Technaolosy
Conference (FETCY The company took
advantage of che cure licthe car’s wide-
spread appeal o deliver 2 micssage:
Bigchalk.comn will revolutionize the
field of anling resources for profes.
sl educators.

“Poack: in the P90, che VI Beetle
wits seech an inceseative e thae it was
i brmoced By o whobe peoceation,™ says

Carol Seves, senior woniber for e Mdarket-
ings ef Chicogeo, which handbed presne
tions amil proveotions for Bagehnlis
cunpagan, “In dowg so, the Boaile hada
huge pact on the zuto mdostry.” Using
an integrated theme called “Your Partner
on the Rosd to Learning,”™ Bigchalk
hoped oo make 2 smilar impact on pro-
fessional educators amending the FETC,
Bl i Ooelanees in Jamary,

'|_1'|.-|.. ml1'||:1:l;|1}"'5. dl;\:.:isi:ul'l i.‘w:rp_'l wlill'lll'rt
Beeele cheme arcse From its Four goals foe
the showe. The first was 1o brand iesell
Second, “we wansed to creare toral ag-
tenndee mania over Bigehalk,™ savs Paula

A shiny, new Volkswagen Beclle ook
conter stago in the Bizchalk booth,
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Jakse, the ¢ompany’s diree
wor of marketing. The third
goal was to et a smaller
group of avrencecs 1 wnder-
stamd Digchalk's five disginee
peasduice limes, All of this led (o
the final goal, which was o
endice highly gualitivd leads
to fequest triol samples of
Bigchalk prodisces,

Artendecs were introdoeed
tothe theme betone the show by
adireve-nal plose song oo 6,500
poe-registenced educators, The
enaiker desorsbing Bipchalk's of-
ferings came with a hlinking
YW Beetbe=shaped pin. It ine
vt rOCIPRCTIES BOn WS CRCIE
piski 0o the company’s FETC
beath for 4 chance o win o
2001 Valkswapen Bectle An-
atber 2000 mailers were de-
lered to armendecs” hotel
reamis; Begchalk staft ale
placed them in hosel lobbics,

At the dhow, the Beetle wad fncorpa-
rased into every adpect of the exhibit pro-
gram,
pecsentations. The mam draw for atten-
dors wiis Ehe VW Beetle grveaway, Thise
with Bectle pina were amiomatsally ckgi
b= bor the car content. To onor, visrbors
lled ot 3 Form ehoat naked for their cone
ot wskormanon and an uulscation of
witich Pii:;;:h:.lﬁc procheces mtereited them,

Then l|'.::|' Wi l.'l‘:q.'u:lf-q.‘.l.'l.! b watch
5. The furst
deale with 3 profesional-developument
product galled The
ather covered 2 studene-asesmeng pood-
wit called “Homeroom,™ Both presongs-
pocs tied into the Beotde theme. For
cxampic, the onc abour Generation Yes
caimed ihe product was a3 revolutionany
in the fickd of edecarion as the Boetle was
i the anto indosery, ™ We pied a ot of
amlogics comparing it with the Boetles
ESRACT, ST Sy,

The “Homeroom™ prescitation stare-
od with an interactive quix asking ques-
tions dbout the osiginal Bectle, such as
Borw much ofl it required {most cars moed
frve quares, while the Bectle only needed
frve pints) and whar (luid the Beetle never
pedded (antifrocac)

Bpchals pave oa provncs durusg the pec-
seatati, mcudiong AMuchbox Bectlsand

meluding  peaphics and o

map ol two e p:c-.l.'nr_'l!imi

“aetseraiim ek

Bectles infested Bigchalk's
program, surfacing in pre-

_ el ST :
show mailers, givedways T achelccom o,
and actpdtios in Uhe exhibit. TRBOEURINT, e fenas tn e et e bt ——

birger-cale models of the
beg's current ingmaion,
Anel, of coure, ooe il.hfk}'.
wirmer idrowe aoey with the
real ihings. Afeer the pasienti-
s, altendess wire wivatod 1o
thee exhilt’s dewso statioes For
umni—-:mc.\.rllnuliur.ll:‘:-hh:
prodects that msereutel then.

Bectlomania cought on at
FETC. OF che 12,000 atten-
docy ar the theoo-day show,
3,925 sroppad by oo have chair
badecs scanned, compancd

*

wizh 1,200 the year betone, Mone than 1,100 }'i
=3¢ or soood throogh an cight-minuoe pee- E'

semtation, and 590 vidod with a hr*u.hn.L
srafler Jt:hcxhiximmﬁammln 3l
dition, 642 people rerurned the
informunion cand from ther pune-
shom: mailer, for a 12-perocar

fCEponie Fale. Another 139

cards were neremed from dhe

reon drops,
Au FETC, Bigchall.com made revolu-
LEOR RSigs. E]

By Frenets Speretly, sevnior odiforn
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